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ASSIGNMENT No. 1
(Units: 1-4)
Attempt all questions.

Define theory. Why do we need scientific theories? What are those communication
theories which are dealing with concerns of media users? Do you think the recent
changes in media require more relevant theories for explanation the media
landscape? (25)

Define science? Explain how scientific method is different from other ways of
knowing? (25)

What is a model? What are the functions of a model? What are criteria for
evaluation of a model? Evaluate Lasswell’s model and Shramm model by using the
criteria of evaluation of a model. (25)

Define perception. What are those factors that influence perception? (25)

ASSIGNMENT No. 2
(Units: 5-9) Total Marks: 100

Attempt all questions.

Define encoding? What are those characteristics of language which make encoding
difficult in communication? (20)

What is propaganda? Discuss propaganda devices with your own examples.  (20)

What does readability research deal with? What is the importance of readability
research? Discuss the history of readability measurement. (20)

Discuss dissonance theory in the context of information seeking and avoidance? (20)

What is persuasion? How attitude can be changed? (20)



